GIVING USA 2011
The Annual Report on Philanthropy
for the Year 2010

EXECUTIVE SUMMARY

Researched and written by

Giving USA 2011 thanks the following people and organizations
that make this work possible.
Lead Sponsor ($25,000 and up)

Foundation Circle ($10,000–$24,999)

Benefactors ($7,500–$9,999)

Patrons ($5,000–$7,499)

Partners ($2,500–$4,999)
Claude Grizzard
Nancy L. Raybin

Developers ($2,000–$2,499)

David and Linda Shaheen Foundation
(continued on next page)

Giving USA 2011 thanks the following people and organizations
that make this work possible.
(continued from previous page)

Builders ($1,000–$1,999)
DonorPerfect
AFP International
Durkin Associates
Advantage Consulting
Jennifer B. Furla
A.L. Brourman Associates, Inc.
Global Advancement
American City Bureau, Inc.
Kate and Rick Happy
Benevon
Joyaux Associates
Carlton & Company
Kellogg Organization
The Collins Group
Tom and Margaret Mesaros
Compton Fundraising Consultants Ltd.
Smith Beers Yunker & Company
Cramer & Associates
StaleyRobeson
Lisa M. Dietlin and Associates, Inc.
Sponsors ($500–$999)
Sandy Macnab
Arnoult & Associates Inc.
Del Martin
L. Gregg & Sharon Carlson
Carol O’Brien Associates
Covenant Group
The Oram Group Inc.
Edith Falk
Otterbein Homes
Peter Fissinger
Prasad Consulting & Research
Don Fellows
George and Joanne Ruotolo
Marilyn and Clark Gafke
Lance King
Friends (up to $499)
Marilyn Hoyt
Blackburn Associates Inc.
Richard Jolly
Melissa Brown
Sentergroup
Kristina Carlson
Semple Bixel Associates Inc.
Kim Hawkins

GIVING USA™
2011

The Annual Report on Philanthropy for the Year 2010
56th Annual Issue

Researched and written at

Publisher

Giving USA 2011: The Annual Report on Philanthropy
Researched and written by the Center on Philanthropy at Indiana University.
Copyright 2011 Giving USA Foundation™.
All rights reserved. Published 2011.
No portion of this publication may be reproduced without written permission from Giving USA
Foundation™. Permission for written excerpts may be obtained by writing to the foundation.
Go to http://www.givingusa.org/contact/index.cfm to obtain a “Permission to Reprint” form.
For media inquiries, please contact Sharon Bond, 847/530/1549 or sharon@gooddogpr.com.
For scholarly citations, the preferred form is the American Psychological Association style.
—When citing the full report in electronic format, use:
Giving USA Foundation (2011). Giving USA 2011: The Annual Report on Philanthropy for
the Year 2010. Retrieved from www.givingusareports.org.
—When citing the full report in book format, use:
Giving USA Foundation (2011). Giving USA 2011: The Annual Report on Philanthropy for
the Year 2010. Chicago: Giving USA Foundation.
—When citing an individual chapter, use:
Author, A. A. (2011). Title of chapter. In Giving USA 2011: The Annual Report on Philanthropy
for the Year 2010 (pages of chapter). Chicago: Giving USA Foundation.
Speakers may cite Giving USA. Use of Giving USA’s data or other material in presentations, text,
online format, or other contexts must credit Giving USA 2011: The Annual Report on
Philanthropy for the Year 2010, or the Center on Philanthropy and the Giving USA Foundation,
or the Giving USA Foundation.
Giving USA is a public outreach initiative of Giving USA Foundation™. The Foundation,
established in 1985 by what is now the Giving Institute: Leading Consultants to Non-Profits,
endeavors to advance philanthropy through research and education.

GIVING USA 2011

Foreword

Edith H. Falk
Chair
Giving USA Foundation™

Thomas W. Mesaros, CFRE
Chair
Giving Institute: Leading
Consultants to Non-Profits

The environment for philanthropy has
been admittedly challenging over the
past few years, but one message has
come through loud and clear: charitable
giving remains a central part of the
American fabric. Even through a period
of economic stress and volatility,
Americans have continued to give.
In 2010, Americans contributed about 2
percent of disposable personal income
to philanthropic causes, a number that
has remained remarkably consistent
over the decades, regardless of economic
climate. Today, they may have to dig
deeper as their income and wealth have
declined, but they have shown they are
willing to do that. In a climate of tough
economic choices, people still choose to
give to charity. They may give to fewer
organizations or they may temporarily
decrease their overall giving…but they
still give.
So in the midst of economic data that
lately seems to be negative, we think
Giving USA Foundation™
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Patrick M. Rooney, Ph.D.
Executive Director
The Center on Philanthropy
at Indiana University

we have something to celebrate in
America— that our country’s individuals,
corporations, and foundations donated
$290.89 billion to charity in 2010.
Although giving did not set a record
high in 2010, $290.89 billion is still a
significant sum of money and is an
increase after two years of significant
decreases.
It would be wonderful to report that
our revised estimates for 2008 and 2009
held to the $300+ billion in giving that
we estimated last year, but no one forecast the extent of what has come to be
known as the Great Recession. With
new data available from the Internal
Revenue Service, we responded to it
and made the necessary adjustments as
we have in past years. Of course, those
past adjustments to the statistics did
not include a “great recession.” It is
promising to see the 2010 inflationadjusted increase of 2.1 percent after
two years of such steep declines.
GIVING USA 2011 EXECUTIVE SUMMARY
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Foreword
We believe the numbers underscore the
fact that giving remains a core American
value. Over the past decade, philanthropy
has held its own in spite of two recessions, terrorism, wars, and a series of
devastating natural and man-made
disasters. Adjusted for inflation, total
giving exceeded $280 billion a year every
year for the past decade and surpassed
$290 billion in six of the last seven years.
This tells us that despite personal and
economic hardship, Americans remain
steadfastly committed to each other and
their communities. Philanthropy is at
the heart of who we are as a society, and
it is undeterred, if occasionally deferred,
by hardship.
A return to growth in total giving is a
positive sign. And while the results are
somewhat mixed across the various
subsectors, the fact that giving to human
services declined in real terms and
that giving to education, the arts, and
public-society benefit organizations
has grown the fastest in 2010 (after
international, which has grown rapidly
over the past decade) suggests that
donors may be returning to their
pre-recession choices for giving.
That’s not to say it hasn’t been a challenging couple of years for fundraising.
The revised estimates for giving in 2008
and 2009 clearly confirm that it has.
Many individuals, corporations, and
foundations cut back on giving as their
income, profits, and endowments fell.
But, with more than 50 years of Giving
USA data, we know that giving has
always rebounded from stressors such
as economic slowdowns and recessions.
It’s clear that giving—and the charities
that rely on it—still have a long way to
Giving USA Foundation™
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go. Giving took a worse hit during the
Great Recession than in previous recessions, falling a combined 13 percent
in 2008 and 2009 after adjusting for
inflation. Even with a recovery of 2
percent, that’s still an 11 percent drop
from the high point achieved just three
years earlier.
As the nonprofit sector enters the era of
the “new normal,” clear, mission-based
messaging and strong stewardship will
be vital. Staying in touch with your
donors, past and present, and letting
them know how their support impacts
the work they are passionate about will
keep them engaged…and receptive to
increasing their support as they are
able. More than five decades of Giving
USA data show that donors want to
make a difference. You just have to
show them how they can.

Edith H. Falk
Chair, Giving USA Foundation™

Thomas W. Mesaros, CFRE
Chair, Giving Institute: Leading
Consultants to Non-Profits

Patrick M. Rooney, Ph.D.
Executive Director, The Center on
Philanthropy at Indiana University
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+18.8%

+2.7%

+3.8%

Key findings

 otal estimated charitable giving in the United States rose 3.8
T
percent in 2010 (2.1 percent adjusted for inflation). The increase in giving
reflects the modest economic recovery achieved in 2010. All subsectors
either held steady or achieved increased contributions over 2009 levels in
current dollars. However, in inflation-adjusted dollars, two subsectors—
human services and environment/animals—as well as giving to individuals
saw slight declines.1
Giving by individuals rose an estimated 2.7 percent in 2010 (1.1 percent
adjusted for inflation). This modest increase in giving is consistent with
previous post-recessionary years over the last four decades, reflective of
recovering economic confidence. As stock market indices rose, individuals
were more confident to give to the charitable organizations of their choice.
Charitable bequests rose an estimated 18.8 percent in 2010 (16.9 percent
adjusted for inflation). In 2009, the last year for which statistics are available
from the IRS, approximately 1 in 5 estates claimed a deduction for a charitable
bequest, with estates of $20 million or more representing around 58 percent
of the total.

+10.6%

Giving by foundations remained steady in 2010, falling an estimated
0.2 percent (a decline of 1.8 percent adjusted for inflation). Family foundations continue to be an important source of grant funding, providing
approximately 48 percent of all grants by independent, community, and
operating foundations in 2010.2
Corporate giving rose an estimated 10.6 percent in 2010 (8.8 percent
adjusted for inflation). The Committee Encouraging Corporate Philanthropy
also notes an increase in total giving by corporations, with giving of cash
and in-kind support by pharmaceutical companies continuing to fuel
growth in this subsector.3

1Giving

USA considers increases or declines in giving that are less than 1 percent flat.
data on giving by foundations provided to Giving USA by the Foundation Center in March 2011.
3Data from the Corporate Giving Standard Survey conducted in 2011 on giving by corporations in 2010.
CECP provided a summary of preliminary results to Giving USA.
2All
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Key findings

+1.9%

+5.2%

Giving to religion rose only slightly in 2010, gaining 0.8 percent (a
decline of 0.8 percent adjusted for inflation). Houses of worship across
most denominations generally saw very slow growth in charitable donations from congregants in 2010.
Giving to education rose 5.2 percent in 2010 (3.5 percent adjusted for
inflation). Analysis of leading education fundraising reports reveals that
giving to these organizations, especially K-12 schools and colleges and
universities, appeared to rebound especially in late 2010 compared with
the previous year.
Giving to foundations rose slightly in 2010, by an estimated 1.9 percent
(0.2 percent adjusted for inflation). The estimate for giving to foundations
includes gifts made to independent, community, and operating foundations.4

+1.3%

Giving to public-society benefit organizations rose an estimated
6.2 percent in 2010 (4.5 percent adjusted for inflation). Gifts of appreciated
assets to freestanding donor-advised funds were most responsible for the
strong upturn in giving to the public-society benefit subsector in 2010.

+5.7%

Giving to health showed a modest 1.3 percent rise in 2010 (a decline of
0.3 percent adjusted for inflation). Multimillion-dollar gifts in support of
research and treatments for specific diseases, as well as those in support of
healthcare systems, were prominent in 2010.

+6.2%

Giving to human services remained steady in 2010, growing by 0.1
percent (a decline of 1.5 percent adjusted for inflation). Giving to support
organizations providing relief and recovery services to Haiti following the
January 2010 earthquake offset losses experienced by many basic needs
organizations as a result of the recent economic downturn.

4The

Giving to arts, culture, and humanities rose an estimated 5.7 percent
in 2010 (4.1 percent adjusted for inflation). The arts subsector received the
largest pledged gift in 2010—$250 million worth of art and furniture from
long-time patrons of the arts to the National Gallery of Art in Washington
D.C.

estimate for giving to foundations is developed jointly by Giving USA and the Foundation Center.
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+15.3%

Key findings

Giving to international affairs rose an estimated 15.3 percent in 2010
(13.5 percent adjusted for inflation). This is the largest percentage increase
of any subsector in 2010, which is in part due to increasing awareness and
interest in global matters resulting from various political and humanitarian
crises, including the January 2010 earthquake in Haiti.
Giving to environmental and animal organizations dropped only
slightly in 2010, by an estimated 0.7 percent (a decline of 2.3 percent adjusted for inflation). While the BP oil spill was marked as the biggest environmental disaster in 2010, giving in support of cleanup and restoration efforts
did not have a significant impact on overall giving to this subsector.
Giving to individuals remained steady in 2010 (in current dollars). The
bulk of these donations are in-kind gifts of medications to patients in need
made through the Patient Assistance Programs (PAP) of pharmaceutical
companies’ operating foundations.5
Unallocated giving totaled $2.12 billion in 2010. This amount includes
itemized deductions by individuals (and households) carried over from
previous years, which is the difference in the tax year in which a gift is
claimed by the donor (carried over) and the year when the recipient
organization reports it as revenue (the year in which it is received).
Unallocated giving also includes gifts to government entities, which do
not report charitable contributions at the national level; gifts made to
entities in other countries by foundations; and gifts made to new organizations that have not yet been classified. In addition, when a donor forms
a charitable trust and takes a deduction, but does not tell the recipient
organization, there is an unallocated amount.

5This

estimate is developed using Foundation Center data on in-kind gifts made by pharmaceutical foundations
to individuals.

Giving USA Foundation™
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GIVING USA ESTIMATES

2010 contributions: $290.89 billion by source of contributions
(in billions of dollars – all figures are rounded)

Corporations
$15.29
5%

Individuals
$211.77
73%

Foundations*
$41.00
14%

Bequests
$22.83
8%

*The giving by foundations estimate is provided by the Foundation Center.
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GIVING USA ESTIMATES

2010 contributions: $290.89 billion by source of contributions
(in billions of dollars – all figures are rounded)
 Total charitable giving by donor source for 2010 is estimated to be $290.89

billion. This is an increase of 3.8 percent (2.1 percent adjusted for inflation)
compared with the revised estimate of $280.30 for 2009.

 Giving by individuals, which is estimated at $211.77 billion for 2010, includes

estimated amounts for charitable deductions claimed on tax returns filed for
2010 and charitable giving by individuals who did not itemize deductions. This
figure also includes an estimate for “mega-gifts,” which are gifts large enough
to move the percentage change of total giving by one percent from one year to
the next.

 Giving by charitable bequest is estimated at $22.83 billion for 2010. Although

the estate tax was repealed in 2010, Giving USA calculated an estimate for giving
by bequest from those households that would have claimed deductions if the
estate tax had existed. Presumably, many estates did not make changes in their
estate plans as a result of the estate tax repeal, although certainly some did. The
estimate also includes a conservative estimate of giving by estates which would
not have filed federal estate tax returns had the estate tax not been repealed. In
addition, Giving USA added in an estimate for very large charitable bequests
paid to organizations in 2010.

 Foundation grantmaking reached an estimated $41.00 billion in 2010, according

to estimates provided by the Foundation Center. Of that amount, approximately
$19.50 billion was given by family foundations. Grantmaking by corporate
foundations is included in the estimate for giving by corporations.6

 Combined charitable giving by individuals, bequest, and family foundations

amounted to an estimated $254.10 billion in 2010, or about 87 percent of
the total.

 Charitable giving by corporations is estimated to be $15.29 billion in 2010.

This includes an estimate provided by the Foundation Center of $4.70 billion
in grants and gifts made by corporate foundations to recipient organizations
and individuals.

6All

data on giving by foundations provided to Giving USA by the Foundation Center in March 2011 and is available
in Foundation Growth and Giving Estimates: Current Outlook, 2011 Edition, The Foundation Center, April 2011,
www.foundationcenter.org.
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Giving USA: The Numbers

GIVING USA ESTIMATES

2010 contributions: $290.89 billion by type of recipient organization
(in billions of dollars – all figures are rounded)

Unallocated**
$2.12
To individuals* 1%
$4.20
2%

Environment/
animals
$6.66
2%
International
affairs
$15.77
5%
Arts, culture,
and humanities
$13.28
5%

Foundations*
$33.00
11%

Religion
$100.63
35%

Public-society
benefit
$24.24
8%
Health
$22.83
8%

Human
services
$26.49
9%

Education
$41.67
14%

Includes rounding to get to 100%
* Estimate developed jointly by the Foundation Center and Giving USA.
** See definition in “Key Findings” section.

Giving USA Foundation™

6

GIVING USA 2011 EXECUTIVE SUMMARY

Giving USA: The Numbers

GIVING USA ESTIMATES

2010 contributions: $290.89 billion by type of recipient organization
(in billions of dollars – all figures are rounded)
 Total charitable giving by type of recipient is estimated to have increased by

3.8 percent in 2010.

 The relative ranking of recipient types remained the same in 2010 compared

with 2009.7

 As has been the case for 56 years, the religion subsector received the largest

share of charitable dollars, with an estimated 35 percent of the total in 2010.

 Education-related organizations received the second-highest share of charitable

dollars in 2010, with an estimated 14 percent of the total.

 Charitable gifts to grantmaking independent, community, and operating

foundations are estimated to be the third-highest ranking recipient category
in 2010, receiving an estimated 11 percent of all charitable dollars. This share
of gifts received was a small decline from 12 percent in 2009.8

 The human services subsector includes organizations that received donations in

order to respond to those affected by the economic crisis, especially by providing
emergency basic needs services. This subsector also includes 75 percent of the
organizations that received donations for relief and support efforts following the
Haitian earthquake in January 2010. Despite donations given for these purposes,
this subsector is estimated to have received the same share of all donations as in
2009, at 9 percent.

 The majority of charitable gifts made to organizations in the public-society benefit

subsector go to funds, such as United Ways, Jewish Federations, and freestanding
donor-advised funds. This subsector received an estimated 8 percent of total
charitable dollars in 2010.

 Health organizations received an estimated 8 percent of charitable dollars given

in 2010.

 Arts, culture, and humanities organizations received an estimated 5 percent of

donations in 2010, a slightly larger share than the 4 percent received in 2009.

 Organizations in the international affairs subsector received an estimated

5 percent of total charitable dollars given in 2010.

 Environmental and animal organizations received an estimated 2 percent of

charitable dollars given in 2010.

 Individuals received an estimated 2 percent of total charitable dollars in 2010.

These donations were mostly in the form of medicines provided by operating
foundations sponsored by pharmaceutical companies.

7Giving

USA compares estimates for charitable giving in 2010 with revised estimates for giving in previous years.
These revisions can be found in the data table available at the end of the full report.
8Estimates for giving to foundations developed jointly by Giving USA and the Foundation Center.
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Giving USA: The Numbers

GIVING USA ESTIMATES

Changes in giving by source 2008–2009 and 2009–2010
and 2008–2010 cumulative
(in current dollars)
2008–2010, Cumulative*

2008-2009
2009-2010

-6.5%

Total

-3.0%

Individual

-1.0%

Bequest

-27.1%

3.8%
-3.6%
2.7%

-38.7%

18.8%
-2.7%

Foundation

-2.9%

Corporate

23.2%

-0.2%
11.4%
10.6%
Percentage change from previous year

* The two-year change is calculated separately and is not the sum of the changes in the two years.
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Giving USA: The Numbers

GIVING USA ESTIMATES

Changes in giving by source 2008–2009 and 2009–2010
and 2008–2010 cumulative
(in current dollars)
 Total charitable giving increased in current dollars by an estimated 3.8 percent

between 2009 and 2010. This is, at least in part, attributable to the modest
economic recovery underway after the prolonged recessionary period from late
2007 to mid-2009.

 Contributions in 2009 were revised in 2011 to show a decrease of 6.5 percent

from 2008. This reflects adjustments based on final IRS data on charitable
deductions claimed in 2008 and preliminary data on itemized deductions
claimed in 2009.

 The two-year estimated total change in charitable giving from 2008 to 2010

in current dollars is -3.0 percent.

 Charitable giving by individuals in 2010 rose an estimated 2.7 percent from

2009. This increase follows an estimated decline of 3.6 percent between 2008
and 2009. The cumulative change from 2008 to 2010 is -1.0 percent.

 Giving by charitable bequest in 2010 resulted in an estimated increase of 18.8

percent from the revised estimate of $19.22 billion in 2009. The cumulative
change in bequest giving from 2008 to 2010 is -27.1 percent. Bequest estimates
are normally quite volatile from year to year because of the variance in the
number of estate holders who pass each year, as well as the impact of very large
bequests on results.

 Foundation grantmaking is estimated to have remained steady in 2010,

according to data released by the Foundation Center in spring 2011. These
results follow a nominal decline in grantmaking of 2.7 percent between 2008
and 2009. Giving by foundations realized a two-year change of -2.9 percent
from 2008 to 2010.9

 Charitable giving by corporations grew an estimated 10.6 percent in 2010. The

two-year change from 2008 to 2010 is a sizeable increase of 23.2 percent.
According to the Committee Encouraging Corporate Philanthropy (CECP),
65 percent of companies reported having increased their contributions in 2010
from 2009 in CECP’s annual survey of corporate contributions.10

9All

data on giving by foundations provided by the Foundation Center in March 2011 and is available in Foundation Growth
and Giving Estimates: Current Outlook, 2011 Edition, The Foundation Center, April 2011, www.foundationcenter.org.
10Data from the Corporate Giving Standard Survey conducted in 2011 on giving by corporations in 2010. CECP provided a
summary of preliminary results to Giving USA. For a free download of the report that shows the results of the survey,
Giving in Numbers, available in fall 2011, go to www.corporatephilanthropy.org.
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Giving USA: The Numbers

GIVING USA ESTIMATES

Changes in giving by source 2008–2009 and 2009–2010
and 2008–2010 cumulative
(in inflation-adjusted dollars)
2008–2010, Cumulative*

2008-2009
2009-2010

-6.2%
2.1%
-3.3%
1.1%

-38.5%

Total

-4.2%

Individual

-2.3%

Bequest
16.9%
-2.4%
-1.8%
11.8%
8.8%

-28.1%

Foundation

-4.1%

Corporate

21.6%

Percentage change from previous year

* The two-year change is calculated separately and is not the sum of the changes in the two years.
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Giving USA: The Numbers

GIVING USA ESTIMATES

 The total estimated inflation-adjusted change in charitable giving from 2009

to 2010 is 2.1 percent. In comparison, the inflation-adjusted change in giving
between 2008 and 2009 is -6.2 percent, revealing a slow but positive change in
the economy in 2010.

 From 2008 to 2010, charitable giving declined an estimated -4.2 percent. The

majority of this decline can be attributed to the sharp decline in the economy
throughout 2008 and to mid-2009.

 Charitable giving by individuals in 2010 is estimated to be slightly greater than

it was in 2009, with a positive change of 1.1 percent after adjusting for inflation.
This was a better outcome than the inflation-adjusted drop of 3.3 percent
between 2008 and 2009. This decline, coupled with the substantial inflationadjusted decline of 11.6 percent for individual giving in 2008, results in an
estimated two-year change in inflation-adjusted giving of -2.3 percent.

 Giving by charitable bequest increased 16.9 percent, adjusted for inflation,

between 2009 and 2010. This is a much more positive outcome than the 38.5
percent inflation-adjusted decline in charitable bequests between 2008 and
2009, which can be attributed to exceptionally large bequests made in 2008. As
a result, the estimated inflation-adjusted change in giving by bequest between
2008 and 2010 is -28.1 percent.

 Inflation-adjusted grantmaking by independent, community, and operating

foundations shifted downward in 2010 and 2009, by 1.8 percent and 2.4 percent,
respectively. The two-year, inflation-adjusted estimated change in foundation
grantmaking for 2008–2010 is -4.1 percent.11

 Charitable giving by corporations realized an estimated inflation-adjusted

increase of 8.8 percent in 2010. This follows an inflation-adjusted increase
of 11.8 percent in 2009. The estimated two-year, inflation-adjusted change in
giving by corporations between 2008 and 2010 is a robust 21.6 percent.

11All

data on giving by foundations provided to Giving USA by the Foundation Center in March 2011 and is available
in Foundation Growth and Giving Estimates: Current Outlook, 2011 Edition, The Foundation Center, April 2011,
www.foundationcenter.org.
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GIVING USA ESTIMATES

Changes in giving by type of recipient organization, 2008–2009 and
2009–2010, and 2008–2010 cumulative
(in current dollars)
2008–2010, Cumulative*

2008-2009
2009-2010
-1.6%

Religion

-0.8%

Education

-0.7%

0.8%
-5.6%
5.2%
2.3%
0.1%
4.1%
1.3%
-4.4%

6.2%

-1.8%

5.7%
2.9%

Human services

2.4%

Health

5.5%

Public-society benefit

1.5%

Arts, culture & humanities

3.8%

International affairs
15.3%

2.0%

Environment/animals

-0.7%

18.6%
1.2%

Percentage change from previous year

* The two-year change is calculated separately and is not the sum of the changes in the two years.
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Giving USA: The Numbers

GIVING USA ESTIMATES

 Charitable giving to the religious subsector remained flat in 2010, rising an estimated

0.8 percent. This change is compared with a decline of 1.6 percent between 2008
and 2009. The estimated two-year change in charitable giving to religion-related
organizations between 2008 and 2010 is a decline of 0.8 percent.

 Charitable giving to the education subsector increased by an estimated 5.2 percent in

2010. This follows a drop of 5.6 percent in 2009. The estimated two-year change in
charitable donations made to educational organizations between 2008 and 2010 is a
decline of 0.7 percent.

 Charitable giving to human services organizations is estimated to have held steady

in 2010. In 2009, these organizations experienced an increase in donations of 2.3
percent—the likely result of donations made to support basic needs organizations
serving people affected by the economy. The lack of an increase in giving to these
organizations in 2010 may reflect a change in donor priorities in 2010 given the
recovering economy. It is likely that the estimated $1.07 billion that human services
organizations received in support of Haiti relief and recovery efforts in 2010 offset the
pull back of donations made to these organizations in favor of other types of causes.
The estimated two-year change in charitable contributions provided to organizations
in the human services subsector between 2008 and 2009 is an increase of 2.4 percent.

 Health organizations are estimated to have realized a small increase in charitable

donations of 1.3 percent in 2010. This compares with growth of 4.1 percent in 2009.
The estimated two-year change in giving to the health subsector between 2008 and
2010 is an increase of 5.5 percent.

 Public-society benefit organizations realized an estimated increase of 6.2 percent in

charitable donations in 2010. This increase largely reflects the growth in giving of
appreciated assets to donor-advised funds, especially from high-net-worth donors
who see advantages of giving to these funds over giving to private foundations.
Charitable gifts to public-society benefit organizations in 2009 realized a decline of
4.4 percent, resulting in a cumulative increase of 1.5 percent from 2008 to 2010.

 Arts, culture, and humanities organizations received an estimated 5.7 percent more

in 2010 than in 2009. This follows a decline of 1.8 percent between 2008 and 2009.
The estimated two-year change from 2008 to 2010 is an increase of 3.8 percent.

 International affairs organizations experienced an estimated 15.3 percent increase in

charitable donations in 2010. This follows an increase of 2.9 percent in 2009. The rise
in charitable giving to international affairs organizations reflects the increased interest
in international causes among foundations, corporations, and individual donors. The
estimated two-year change in charitable giving to these organizations from 2008 to
2010 is 18.6 percent.

 Environmental and animal organizations are estimated to have held steady in 2010,

realizing an estimated decrease in donations of 0.7 percent from 2009. This follows
growth of 2 percent in 2009. An increasingly popular type of gift to environmental
organizations is called a “conservation easement,” which lets a property owner
permanently set limits on its development. The estimated two-year change in giving
to this subsector from 2008 to 2010 is an increase of 1.2 percent.

Giving USA Foundation™
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GIVING USA ESTIMATES

Changes in giving by type of recipient organization, 2008–2009 and
2009–2010, and 2008–2010 cumulative
(in inflation-adjusted dollars)
2008–2010, Cumulative*

2008-2009
2009-2010
-1.3%
-0.8%
-5.3%
3.5%
2.6%

Religion

-2.1%

Education

-2.0%

Human services

1.0%

Health

4.1%

Public-society benefit

0.2%

Arts, culture & humanities

2.5%

-1.5%
4.4%
-0.3%
-4.1%

4.5%
-1.5%

4.1%
3.1%
2.2%

-2.3%

International affairs
13.5%

17.0%

Environment/animals

-0.1%

Percentage change from previous year

* The two-year change is calculated separately and is not the sum of the changes in the two years.
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GIVING USA ESTIMATES

 In 2010, there was slight inflation compared with 2009, with $100 in 2010

equivalent to $98.39 in buying power in 2009.

 Charitable contributions to the religion subsector changed by an estimated

-0.8 percent in 2010, adjusted for inflation. This is compared with an inflationadjusted decrease of 1.3 percent between 2008 and 2009. The estimated twoyear, inflation-adjusted change in giving to this subsector between 2008 and
2010 is -2.1 percent.

 Charitable giving to educational organizations is estimated to have increased

3.5 percent, adjusted for inflation, in 2010. This follows a decline of 5.3 percent
between 2008 and 2009. The estimated two-year, inflation-adjusted change in
giving to these organizations between 2008 and 2010 is -2.0 percent.

 Contributions to human services organizations are estimated to have shifted

downward 1.5 percent, adjusted for inflation, in 2010. This follows a positive
change of 2.6 percent between 2008 and 2009. The estimated two-year, inflationadjusted change in giving to these organizations between 2008 and 2009 is 1 percent.

 Contributions to health organizations is estimated to have declined 0.3 percent,

adjusted for inflation, in 2010. This is after an increase of 4.4 percent between
2008 and 2009. The estimated two-year, inflation-adjusted change in giving to
these organizations between 2008 and 2009 is 4.1 percent.

 Inflation-adjusted charitable giving to the public-society benefit subsector

shifted upwards by an estimated 4.5 percent in 2010. This increase follows a
decrease of 4.1 percent between 2008 and 2009. The estimated two-year,
inflation-adjusted shift in giving to this subsector between 2008 and 2009 is
0.2 percent.

 Arts, culture, and humanities organizations have realized repeated drops in

charitable giving in recent years. The estimated inflation-adjusted change in
giving between 2009 and 2010 is 4.1 percent. This follows a decrease of 1.5
percent between 2008 and 2009. The estimated two-year, inflation-adjusted
shift in giving to this subsector between 2008 and 2009 is 2.5 percent.

 Charitable giving to international affairs organizations (which includes

development, aid, relief, and other types of charities serving international
purposes) is estimated to have increased by 13.5 percent, adjusted for inflation,
in 2010. This healthy increase follows a positive, inflation-adjusted change in
giving between 2008 and 2009 of 3.1 percent. The estimated two-year, inflationadjusted shift in giving to this subsector between 2008 and 2009 is 17 percent.

 Environment/animal organizations received an estimated 2.3 percent less in

inflation-adjusted charitable contributions in 2010 than in 2009, when the
change was an increase of 2.2 percent from 2008. The estimated two-year,
inflation-adjusted change in giving to these organizations between 2008 and
2009 is -0.1 percent.

Giving USA Foundation™

15

GIVING USA 2011 EXECUTIVE SUMMARY

Giving USA: The Numbers

GIVING USA ESTIMATES

Total giving, 1970–2010
(in billions of dollars)

350
300
250

Inflation-adjusted dollars
Current dollars
Inflation-adjusted dollars
in recessions

200
150
100
50
0
1970

1975

1980

Giving USA Foundation™

1985

1990

16

1995

2000

2005

2010

GIVING USA 2011 EXECUTIVE SUMMARY

Giving USA: The Numbers

GIVING USA ESTIMATES

Total giving, 1970–2010
(in billions of dollars)
 Revised Giving USA estimates show that total charitable giving has increased in

current dollars in every year since tracking began in 1954 with the exception of
three: 1987, 2008, and 2009. The increase of 1.5 percent (in current dollars)
previously estimated for 2008 in Giving USA 2010 was eliminated with this
edition after final figures for itemized charitable contributions in 2008 were
released by the IRS.

 Several years realized inflation-adjusted declines in giving since tracking began

56 years ago. The largest inflation-adjusted decline is 7 percent, which occurred
in 2008. This year’s inflation-adjusted increase of 2.1 percent is likely due to a
modest economic recovery coupled with pledges by many donors—foundations,
individuals, and others—who are trying to maintain their giving levels as much
as possible.

 Adjusted for inflation, charitable giving typically experiences modest increases

in post-recessionary years (the year immediately following a recession). The
inflation-adjusted increase of 2.1 percent in 2010 is within the range of charitable
giving in previous post-recessionary periods.
—— Following the 1973–1975 recession—a particularly harsh one—charitable

giving increased a healthy 5.5 percent in 1976.

—— In 1983, the year following back-to-back recessions in the years 1980–1982,

charitable giving rose 3.7 percent.

—— The early 1990’s recession ended in March 1991. That year inflation-adjusted

giving was flat, with charitable giving rising 3.6 percent in 1992.

—— The only post-recessionary year in which giving declined was in 2002

following the 2001 recession. That year giving declined 1.1 percent.

 The 2.1 percent increase in inflation-adjusted giving suggests a promising future

for charitable giving in the coming years, given that the “Great Recession” was
the worst recession on record since the Great Depression. However, the slow
recovery of the economy will certainly impact just how quickly charitable giving
will rise to pre-recession levels.
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Giving USA: The Numbers

GIVING USA ESTIMATES

Total giving as a percentage of Gross Domestic Product, 1970–2010
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 Many economic factors strongly relate to growth and declines in personal wealth

or income—the most important influences on how much donors give to charity.
Gross Domestic Product (GDP) is one of these economic factors and is defined
as the market value of all goods and services produced within a country’s
borders within a specific period of time. It is one of the most important factors
considered in measuring the status of a nation’s economic health.12

 Real (or inflation-adjusted) GDP increased 2.9 percent from calendar year 2009

to calendar year 2010, and total estimated giving for 2010 is 2.0 percent of GDP.
In comparison, real GDP declined 2.6 percent from calendar year 2008 to
calendar year 2009. In 2009, total estimated giving was also 2.0 percent of the
GDP. This suggests that giving slowed relative to the GDP between 2009 and
2010.13

 While 2010’s figure of 2.0 percent is a decline from the level of 2.3 percent seen

in 2000 and 2005, the 2.0 percent threshold marks the period beginning with the
run-up in stock market values in 1997.

 With 14 years at or above the 2.0 percent threshold, charitable giving will need

to be sustained at similar levels for several more years to match the duration of
the period from 1956 through 1972, when charitable giving was also consistently
at or above 2.0 percent of GDP.

12J. Downes and J. E. Goodman (Eds.), Dictionary of Finance and Investment Terms, 8th Edition, 2010, Barron’s Educational
Series, Inc.
13Gross Domestic Product: Fourth Quarter and Annual 2010, Bureau of Economic Analysis, Jan. 8, 2010, http://www.bea.
gov/newsreleases/national/gdp/2011/pdf/gdp4q10_adv.pdf.
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GIVING USA ESTIMATES

The number of 501(c)(3) organizations, 2001–2010

865,096

2001

909,574

2002

964,418

2003

1,010,365

2004

1,045,979 1,064,191

2005

2006

1,128,367

2007

1,186,915

2008

1,238,201

1,280,739

2009

2010

 The Internal Revenue Service annually reports the number of nonprofit,

charitable organizations registered under Section 501(c)(3) of the Internal
Revenue Code.

 Most tax-exempt nonprofit organizations with gross receipts of at least $5,000

are required to register with the IRS (Form 1023) by the close of the 15th month
after establishment, or within 90 days of the end of the year in which it exceeds
this threshold. Most religious-related organizations, such as churches,
synagogues, and mosques, are not required to file for tax-exempt status,
although many choose to do so.14

 In June 2011, 275,000 nonprofit organizations lost their tax-exempt status for

failure to file legally required documents for three consecutive years. This
decreases the number of tax-exempt organizations by around 14 percent.
Organizations may apply to restore their tax-exempt status for a fee.15

14Applying
15L.

for 501(c)(3) Tax-Exempt Status, IRS, http://www.irs.gov/pub/irs-pdf/p4220.pdf.
Chiu, 275,000 Nonprofits Lose Tax Exemptions, The Chronicle of Philanthropy, June 8, 2011, www.philanthropy.org.
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Giving Institute: Leading Consultants to Non-Profits

Member Firms

Giving Institute, the parent organization of Giving USA Foundation™, consists of
member firms that have embraced and embodied the core values of ethics, excellence,
and leadership in advancing philanthropy. Serving clients of every size and purpose,
from local institutions to international organizations, Giving Institute member firms
embrace the highest ethical standards and maintain a strict code of fair practices. For
more information on selecting fundraising counsel, visit http://www.givinginstitute.
org/counsel/index.cfm.

A.L. Brourman Associates, Inc.
Alexander Haas
Advantage Consulting
The Alford Group
American City Bureau, Inc.
Arnoult & Associates Inc.
Blackbaud®
Campbell & Company
Carlton & Company
CCS Fund Raising
The Collins Group
Compton Fundraising Consultants Ltd.
The Covenant Group
Cramer & Associates, Inc.
The Curtis Group
DonorPerfect
Dunham+Company
Durkin Associates
The EHL Consulting Group, Inc.
Fund Inc®
Global Advancement, LLC
Grenzebach Glier and Associates
The Hodge Group
IDC Fundraising Division of Harris Connect
Jeffrey Byrne & Associates, Inc.
Johnson, Grossnickle and Associates
Marts & Lundy, Inc.
Miller Group Worldwide LLC
The Oram Group, Inc.
Prasad Consulting & Research
Raybin Associates, Inc.
Ruotolo Associates Inc.
Smith Beers Yunker & Company
StaleyRobeson
Woodburn, Kyle & Company
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Giving USA Foundation™

2011 Board of Directors
Giving USA Foundation™ is a public service initiative of the Giving Institute: Leading
Consultants to Non-Profits. It is supported through the generosity of member firms,
other foundations, corporations, and the general public. Its goals are to advance the
cause of philanthropy through research, education, and public understanding.
Giving USA Foundation™ officers
Edith H. Falk, CFRE, Campbell & Company, Chair
James D. Yunker, Ed.D., Smith Beers Yunker & Company, Inc., Vice Chair
L. Gregg Carlson, IDC Fundraising Division of Harris Connect, Treasurer
Jennifer Furla, Jeffrey Byrne & Associates, Inc., Secretary
Del Martin, CFRE, Immediate Past Chair
Giving USA Foundation™ directors
Leo P. Arnoult, CFRE, Arnoult & Associates, Inc.
William L. Carlton, ACFRE, Carlton & Company
W. Keith Curtis, The Curtis Group
Robert I. Evans, The EHL Consulting Group, Inc.
Donald M. Fellows, Marts & Lundy, Inc.
David H. King, CFRE, Alexander Haas
Robert K. Lewis, Jr., CFRE, Global Advancement, LLC
Thomas W. Mesaros, CFRE, The Alford Group
Nancy L. Raybin, Raybin Associates, Inc.
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Giving Institute: Leading Consultants to Non-Profits

2011 Board of Directors

Giving Institute officers
Thomas W. Mesaros, CFRE, The Alford Group, Chair
David H. King, CFRE, Alexander Haas, 1st Vice Chair
Jeffrey D. Byrne, Jeffrey Byrne & Associates, Inc., 2nd Vice Chair
Donald M. Fellows, Marts & Lundy, Inc., Secretary
Sarah J. Howard, CFRE, Compton Fundraising Consultants Ltd., Treasurer
Nancy L. Raybin, Raybin Associates, Inc., Immediate Past Chair

Giving Institute directors
Anthony Alonso, Advantage Consulting
Leo P. Arnoult, CFRE, Arnoult & Associates Inc.
Jon Biedermann, DonorPerfect
John M. Biggins, American City Bureau, Inc.
Audrey Brourman, CFRE, A.L. Brourman Associates, Inc.
L. Gregg Carlson, IDC Fundraising Division of Harris Connect
William L. Carlton, ACFRE, Carlton & Company
Michelle D. Cramer, CFRE, Cramer & Associates, Inc.
W. Keith Curtis, The Curtis Group
Richard J. Dunham, Dunham+Company
William A. Durkin, Jr., Durkin Associates
Robert I. Evans, The EHL Consulting Group, Inc.
Peter J. Fissinger, CFRE, Campbell & Company
Rita J. Galowich, Fund Inc®
John J. Glier, Grenzebach Glier and Associates
Henry (Hank) Goldstein, CFRE, The Oram Group, Inc.
Ted Grossnickle, CFRE, Johnson, Grossnickle and Associates
Frederic (Rick) J. Happy, CCS Fund Raising
Russell Hodge III, CFRE, The Hodge Group
Rachel Hutchisson, Blackbaud®
Wayne Kyle, Woodburn, Kyle & Company
Robert K. Lewis, Jr., CFRE, Global Advancement, LLC
Jack H. Miller, Miller Group Worldwide LLC
Leonard Moisan, Ph.D., The Covenant Group
Poonam Prasad, Prasad Consulting & Research
George C. Ruotolo, Jr., CFRE, Ruotolo Associates Inc.
Joseph L. Staley, CFRE, StaleyRobeson
Aggie Sweeney, The Collins Group
James D. Yunker, Ed.D., Smith Beers Yunker & Company

Giving USA Foundation™

22

GIVING USA 2011 EXECUTIVE SUMMARY

GIVING USA 2011

Committees
Editorial Review Board
James D. Yunker, Ed.D., Chair
Smith Beers Yunker & Company
Sue S. Acri, CFRE
VCU Massey Cancer Center
Gary L. Cardaronella
Cardaronella Stirling Associates
William L. Carlton, D. Min., ACFRE
Carlton & Company
Robert I. Evans
The EHL Consulting Group, Inc.
Kimberly Hawkins
Raybin Associates, Inc.

Douglas Held
Ruotolo Associates Inc.
Scott R. Lange
Marts & Lundy, Inc.
Wendy S. McGrady
The Curtis Group
Leonard Moisan, Ph.D.
The Covenant Group
Elizabeth S. Morford, CFRE
Development Resources Unlimited
Donna L. Wiley, Ph.D.
Grenzebach Glier and Associates

Resource Development Committee
Jennifer B. Furla, Chair
Jeffrey Byrne & Associates, Inc.
Leo P. Arnoult, CFRE
Arnoult & Associates, Inc.
Jeffrey D. Byrne
Jeffrey Byrne & Associates, Inc.
L. Gregg Carlson
IDC Fundraising Division of Harris Connect
W. Keith Curtis
The Curtis Group
Edith H. Falk, CFRE
Campbell & Company

Donald M. Fellows
Marts & Lundy, Inc.
Richard T. Jolly
Marts & Lundy, Inc.
David H. King, CFRE
Alexander Haas
Del Martin, CFRE
Thomas W. Mesaros, CFRE
The Alford Group
James D. Yunker, Ed.D.
Smith Beers Yunker & Company

Photographs
Photographs used in Giving USA 2011
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2006 through 2009. Members of the cover
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The Advisory Council on Methodology
Eric Barese
Senior Officer, International Campaign
American Red Cross

Steven Lawrence
Senior Director of Research
The Foundation Center

Richard S. Belous, Ph.D.
Vice President, Research
United Way National Headquarters

Eileen W. Lindner, Ph.D.
Editor, Yearbook of American and
Canadian Churches, National Council of
Churches of Christ, USA

Randy Cohen
Vice President of Policy & Research
Americans for the Arts

Robert B. McClelland, Ph.D.
Senior Research Economist
U.S. Bureau of Labor Statistics

Kirsten Grønbjerg, Ph.D.
Efroymson Chair in Philanthropy
and Professor of Public and
Environmental Affairs
Indiana University, The Center on
Philanthropy at Indiana University

Cindy Moon-Barna
Knowledge Manager
Association for Healthcare Philanthropy
Charles H. Moore
Executive Director
Committee Encouraging Corporate
Philanthropy

Nadine T. Jalandoni
Director, Research Services
INDEPENDENT SECTOR

Thomas A. Pollak
Program Director
National Center for Charitable Statistics
The Urban Institute

Russell James, JD, Ph.D.
Associate Professor, Department of
Personal Financial Planning
College of Human Sciences,
Texas Tech University

Richard S. Steinberg, Ph.D.
Professor of Economics
Indiana University-Purdue University
Indianapolis

Ann E. Kaplan
Director
Voluntary Support of Education
Council for Aid to Education

David J. Vidal
Citizenship and Sustainability Director
The Conference Board Center
for Sustainability

Irv Katz
CEO/President
National Human Services Assembly
Judith Kroll
Senior Director of Research
Council for Advancement and
Support of Education
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For the Center on Philanthropy at
Indiana University

For Giving USA Foundation™
Peter J. Fissinger, CFRE, Chair
President, Campbell & Company

Eva E. Aldrich, CFRE
Interim Managing Editor, Giving USA

Leo P. Arnoult, CFRE
President, Arnoult & Associates Inc.

Reema T. Bhakta
Assistant Director of Research

Edith H. Falk
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Campbell & Company

Melissa S. Brown
Consultant

Thomas W. Mesaros, CFRE
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Managing Partner, Raybin Associates, Inc.
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James D. Yunker, Ed.D.
President, Smith Beers Yunker
and Company
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More Giving USA 2011 Products
Enjoy easy access to the most comprehensive report on who gives,
how much, and to whom.
Giving USA 2011 products include:
 FREE

executive summary

 Downloadable

reports

 Downloadable

PowerPoint™ presentations

 Downloadable

Spotlight e-newsletters

 Desktop

access through our institutional site license program

For more information, visit us at:

www.givingusareports.org
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Giving to public-society benefit

USES OF CONTRIBUTIONS

Giving USA Foundation™ is a public service initiative of the Giving Institute: Leading
Consultants to Non-Profits. It is supported through the generosity of member firms, other
foundations, corporations, and the general public. Its goal is to advance the cause of
philanthropy through research, education, and public understanding.
Giving USA is researched and written by

303 W. Madison St., Suite 2650 • Chicago, IL 60606-3396 • 312.981.6794
email: info@givinginstitute.org • www.givingusa.org
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